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Postcards

The challenge of the Nolte postcard series is to provide
imagery that will intrigue the audience; to ask the
question, “Why would an engineering firm put a picture
of a basset hound with his ears flapping in the fan on the
front of their postcard?”

Result: Nolte’s clients turn the card over to read and
occasionally put it on their refrigerators.
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The challenge was to create an anti-war poster.

Result: The response to this poster is usually “That’s
really disturbing.” Perfect.
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The challenge was to create an anti-smoking poster.

Result: The poster reminds the smokers that they

are playing a dangerous game without yelling “Stop

SMOKING!”.
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The challenge was to create an original global warming
poster.

Result: Using humor, this poster attracts the audience
with a penguin wearing a bikini which begs them to read
the tagline: “Bikinis for penguins or planting trees. Do
your part to fight global warming.”
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The challenge was to create a one color poster for a non-
profit group.

Result: A poster to encourage people to volunteer by
showing how to find opportunities.
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The challenge was to create a four-color poster for a
public event.

Result: A poster advertising an upcoming fictitious
Rodrigo y Gabriela concert At the Grove.
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The challenge of producing (editing, writing, layout) a
proposal is mostly in the coordination of writers, short
timeframe, and fitting all of the requested information
into a page limited document. Most requests arrive less
than three weeks before they are due.

Result: By using Adobe InDesign’s page masters and
paragraph styles to create a standard layout, formatting
information becomes more focused on creating the final
piece with graphics from Adobe Illustrator and AutoCAD
as well as text from the Microsoft products.
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Presentation

Graphics

The challenge is to create a completed look that matches
the proposal while communicating technical information.
This further challenged by the short time frame (usually
one week) in which to develop the system.

Result: By creating standards at the time of the proposal,
the look can be easily translated to large a Adobe
InDesign layout or a Microsoft PowerPoint. The focus
then becomes communication by developing imagery
such as flowcharts and aerials with AutoCAD linework.
The boards are 18 inches by 24 inches and are easily
scalable to 36 inches by 48 inches.
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The challenge was to create a logo for a new computer company.

Result: Leap is a creative’s computer company. The tagline is “Because the
little red fox leaps”. See the whole package on page 30.



The challenge was to create a logo and package design for
a new energy drink.

Result: See the packaging on page 29.
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FREAK

The challenge was to create a logo for a new soft drink.

Result: Fire Freak is a cinnamon cola for the adventurous
type.
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Escape the crowd at

Tﬁspa




The challenge was to create an ad to sell a day spa

company using only typography.

Result: The ad gives a feeling of wanting escape.
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Gluttony

Anger
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The challenge was to create an ad to sell a a favorite car or
car company.

Result: In general, the Ford Mustang owner is very happy
and proud of their purchase. This ad reflects that fact.
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BRAINNERERGY

Packaging

The challenge was to create an energy drink package
design including an upscale version of the same drink.
The design must take into consideration package design
parameters such as shelf impact, brand presence, and

legibility.

Result: After exploring the current designs and potential
designs, I hit on the idea that there is no energy drink
for the geeks of the world. Geek Juice is infused with
brain-enhancing supplements. The premium drink, Geek
Shot,, has caffeine. Both drinks would be marketed to
intellectuals who need to stay up all night researching,
gaming, or blogging. The background is a schematic
design of a logic board. In the foreground, the glowing
light of “Geek Juice” resembles a monitor in the dark.
This design is different from the cans around it.
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Foxbook Pro

Because th, little red fox leaps

WWW.LeapingFox com

-
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"\ The challenge was to create a full system for a computer
\ company geared toward the creative. The system had no

limit on cost.

Result: Leap is a creative’s computer company. The
tagline is “Because the little red fox leaps”. The system
includes the logo, packaging, marketing materials, and
stationary.
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